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des tendances, à plusieurs niveaux

1. les comportements de vos clients

2. vos écosystèmesdigitaux et vos outils marketing (martech)

3. et quelques conséquencesqui méritent réflexion
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ƭŀ ǘŜƴŘŀƴŎŜ ƎŞƴŞǊŀƭŜ ǊŜǎǘŜ ƭΩIAg
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https://www.linkedin.com/pulse/ia-g%C3%A9n%C3%A9rative-le-bigrecap-87-des-296-news-du-903-au-2203-vivier-7ubme/
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Majority of marketers unsure how to work with AI

https://www.emarketer.com/content/majority-of-marketers-unsure-how-work-with-ai
https://www.hubspot.com/state-of-marketing
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https://hubspot-state-of-marketing-2026.replit.app/
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https://hubspot-state-of-marketing-2026.replit.app/
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https://business.google.com/fr/think/ai-excellence/etude-integration-ia-marketing-freins-culture/
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https://www.wearemiq.com/resources/insights/confidence-report
https://www.wearemiq.com/resources/insights/confidence-report
https://www.wearemiq.com/resources/insights/confidence-report


des tests individuels, aux ŘŞŦƛǎ Řǳ ǇŀǎǎŀƎŜ Ł ƭΩŞŎƘŜƭƭŜΧ
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https://www.bcg.com/publications/2025/transforming-marketing-with-ai


ƭΩŞƳŜǊƎŜƴŎŜ ŘΩǳƴϊŜ client·e augmenté·e
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https://business.google.com/us/bgc-ai-marketing-strategy-2026-guide-download/
https://business.google.com/us/think/search-and-video/ai-marketing-strategy-2026-guide/


des clients déjà prêts (IBM)
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Infographic showing consumer use of AI in shopping to get help (45%), research products (41%), look for deals (33%), personalize product (29%), provide feedback (28%), evaluate trade-offs (26%), track orders (26%), try on virtually (25%), attend event or game (21%)

https://www.ibm.com/thought-leadership/institute-business-value/en-us/report/agentic-commerce
https://www.ibm.com/thought-leadership/institute-business-value/en-us/report/agentic-commerce


ce que confirment des études (McKinsey)
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https://www.mckinsey.com/capabilities/quantumblack/our-insights/europes-agentic-commerce-moment-decision-influence-is-here-execution-is-coming
https://www.mckinsey.com/capabilities/quantumblack/our-insights/europes-agentic-commerce-moment-decision-influence-is-here-execution-is-coming
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https://www.ibm.com/thought-leadership/institute-business-value/en-us/report/agentic-commerce


Iligo - Baromètre Gen-IA 2025
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Iligo - Baromètre Gen-IA 2025
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Iligo - Baromètre Gen-IA 2025
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des impacts concrets sur les ǇŀǊŎƻǳǊǎ ŘΩŀŎƘŀǘ

ҍŘŜǎ ǇŀǊŎƻǳǊǎ ŎƭƛŜƴǘ ƛƳǇǊŞƎƴŞǎ ǇŀǊ ƭΩL!

ҍŘŜǎ Ǿƛǎƛƻƴǎ ŘΩǳƴ ŎƻƳƳŜǊŎŜ ŀƎŜƴǘƛǉǳŜΣ 
Ƴŀƛǎ ŘŜǎ ǎƻƭǳǘƛƻƴǎ ŘŞŎŜǾŀƴǘŜǎ ǇƻǳǊ ƭΩƛƴǎǘŀƴǘ
ҍGoogle y croit, OpenAI temporise

ҍpeut-şǘǊŜ ŘΩŀǳǘǊŜǎ ŀǇǇǊƻŎƘŜǎ όƴŀǾƛƎŀǘŜǳǊ L!Σ ǎȅǎǘŝƳŜ ŘΩŜȄǇƭƻƛǘŀǘƛƻƴ L!ύ 
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https://www.bcg.com/publications/2024/three-ways-genai-will-transform-customer-experience
https://www.bcg.com/capabilities/artificial-intelligence


ƭŜ ǊƾƭŜ ŘŜ ƭΩIA Řŀƴǎ ƭŜ ǇŀǊŎƻǳǊǎ ŘΩŀŎƘŀǘ
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https://business.google.com/fr/think/ai-excellence/ia-transformation-du-processus-de-decision-d-achat/
https://www.wired.com/sponsored/story/upgrading-how-we-buy-google/


de nouveaux micro-momentsΣ ƭƛŞǎ Ł ƭΩL!
όŜƴ ǊŞŦŞǊŜƴŎŜ Ł ƭΩŞǘǳŘŜ Ŝƴ нлмр ŘŜǎ ƳƛŎǊƻ-moments liés au mobile)
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https://business.google.com/us/think/ai-excellence/ai-powered-search-behavior/


la réalité complexe et non-linéaire des parcours
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https://www.bcg.com/publications/2025/move-beyond-the-linear-funnel


о ƳƻŘŝƭŜǎ ŘΩachat agentique (McKinsey)
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mais les débuts sont décevants, et OpenAI temporise
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https://www.forrester.com/blogs/what-it-means-that-the-leader-in-agentic-commerce-just-pulled-back/


Ŝǘ !ƳŀȊƻƴ ǘŜƴǘŜ ŘΩƛƴǘŜǊŘƛǊŜ ƭΩŀƎŜƴǘ ŘŜ Perplexity (Comet)
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https://www.perplexity.ai/comet/fr
https://www.reuters.com/legal/litigation/amazon-wins-order-blocking-access-perplexitys-ai-shopping-agent-2026-03-10/
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ƭŀ ǉǳŜǎǘƛƻƴ ŘΩǳƴ ƳŀǊƪŜǘƛƴƎ Ŏƛōƭŀƴǘ ƭŜǎ ŀƎŜƴǘǎ L! Κ 
(B2A2C / B2A2B)
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https://www.technologyreview.com/2025/02/19/1112076/your-most-important-customer-may-be-ai/


les agents et leur accès 
Ł ƭΩƻǊŘƛƴŀǘŜǳǊ ƧǳǎǉǳΩƛŎƛ ζǇŜǊǎƻƴƴŜƭη
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https://claude.com/blog/dispatch-and-computer-use


conséquences concrètes pour vos entreprises

ҍŎŜǊƴŜǊ ƭŜ ǊƾƭŜ ŘŜǎ L!Ǝ Řŀƴǎ ƭŜǎ ǇŀǊŎƻǳǊǎ ŘΩŀŎƘŀǘ ŘŜ Ǿƻǎ client·es
όŎŀǊǘƻƎǊŀǇƘƛŜ ŘŜǎ ǇŀǊŎƻǳǊǎ ŘΩŀŎƘŀǘύ

ҍadapter le marketing digital pour en tenir compte
ҍSEO & GEO - Vincent Lehmann va approfondir ce sujet

ҍGEA - encore émergent (des entreprises suisses participent aux tests)

ҍintégrer les IAg dans votre écosystème digital

27

https://www.wppmedia.com/news/opeai-ads-pilot


ŘŜǎ ŜƴǘǊŜǇǊƛǎŜǎ ƳƻƴǘǊŜƴǘ ƭΩexemple (Zalando)
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https://corporate.zalando.com/en/business-update-2026
https://corporate.zalando.com/en/business-update-2026


ŘŜǎ ŜƴǘǊŜǇǊƛǎŜǎ ƳƻƴǘǊŜƴǘ ƭΩŜȄŜƳǇƭŜ (Zalando)
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ŘŜǎ ŜƴǘǊŜǇǊƛǎŜǎ ƳƻƴǘǊŜƴǘ ƭΩŜȄŜƳǇƭŜ (Zalando)
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ŘŜǎ ŜƴǘǊŜǇǊƛǎŜǎ ƳƻƴǘǊŜƴǘ ƭΩŜȄŜƳǇƭŜ (Zalando)

31

h
tt
p

s
:/

/c
o

rp
o
ra

te
.z

a
la

n
d
o

.c
o

m
/e

n
/b

u
s
in

e
ss-u

p
d

a
te

-2
0

2
6

https://corporate.zalando.com/en/business-update-2026
https://corporate.zalando.com/en/business-update-2026


oui, mais pour les PMEΧ

ҍles IAg généralistes et une intégration généralisée des IAg dans les 
solutions informatiques, en particulier dans les martech

ҍMicrosoft Office (avec Copilot), Google WorkSpace (avec Gemini)

ҍWordPress (AI assistant, MCP pour les agents IA comme Claude, des constructeurs comme Elementor AI, solutions de vibe 

coding comme ZipWPΧύΣ ŞƎŀƭŜƳŜƴǘ Řŀƴǎ Wix, SquareSpace, WebflowΣ Χ

ҍShopify (Sidekick AI assistant, AI chats, UCP pour le commerce agentique)

ҍCanva (news AI+ProductΧύ ou Adobe (Firefly)

ҍNotion (avec ses IA)

ҍFigma (avec ses IA)

ҍGoogle Ads (Performance MaxΣ Χύ, Google Analytics (Advisor)

ҍetc. 
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https://www.microsoft.com/fr-fr/microsoft-365-copilot
https://www.microsoft.com/fr-fr/microsoft-365-copilot
https://workspace.google.com/solutions/ai/
https://wordpress.com/ai-website-builder/
https://wordpress.com/blog/2026/03/20/ai-agent-manage-content/
https://elementor.com/products/ai/
https://elementor.com/products/ai/
https://zipwp.com/
https://fr.wix.com/ai-website-builder
https://fr.squarespace.com/sites-web/createur-de-site-web-IA
https://webflow.com/ai
https://www.shopify.com/ch-fr/magic
https://www.shopify.com/ch-fr/magic
https://www.shopify.com/ch-fr/solutions/ai/enterprise
https://www.shopify.com/news/ai-commerce-at-scale
https://www.canva.com/newsroom/news/?category=product
https://www.canva.com/newsroom/news/?category=product
https://www.adobe.com/ai/overview.html
https://www.notion.com/product/ai
https://www.figma.com/fr-fr/ai/
https://business.google.com/us/ad-tools/
https://blog.google/products/ads-commerce/ads-advisor-and-analytics-advisor/


ŎǊŞŜǊ Řǳ ŎƻƴǘŜƴǳ ŀǾŜŎ ƭΩL!
ou éditer un site web avec un agent IA
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