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le « continuum de virtualité » de Milgram et Kishino (1994)
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https://www.youtube.com/watch?v=_xpI0JosYUk

différents appareils dans le continuum de la réalité mixte

(AR, MR, VR & XR)
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et coteé son... de I'audio AR (augmented sound, sound AR) ?
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https://consumer.huawei.com/en/accessories/gentle-monster-eyewear/

Bose et ses solutions AR

SDK

Bose AR — augmenting
your world with sound

Bose AR is an audio-first approach to augmented reality. Bose AR-
enabled products have motion sensors embedded inside that can detect
your head orientation and body movement while you wear them. Bose
AR-enhanced apps can then use this information along with location
data from your mobile device to offer you tailored audio content.

Bose AR-enhanced apps

For iPhone, iPad, and Android users with a Bose AR-enabled product,
the first step is to open the Bose Connect (version 8.0 or later) or Bose
Music app (version 2.0.3 or later) and confirm your product’s firmware is
up to date. Then you'll have access to a showcase of Bose AR-enhanced
apps with links to download them. iPhone, iPad, and Android apps are
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AMBEO Augmented Audio.
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Immersive Audio by Sennheiser _

MEI The sound of AR/MR
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What you see in augmented reality is only part of the experience. To create a truly immersive and compelling journey, we believe in augmenting what you

hegr in addition to what you see. =



https://en-us.sennheiser.com/ambeo-application-armr

I’activation d’'une expérience de réalité augmentée
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Camera
Open camera on mobile device.

Hover camera over object or QR code
printed on a page.

AR experience launches in AR-enabled app
or WebAR.

AR In-Feed
Click in-feed placement or ad.

AR experience launches in AR-enabled app
or WebAR.

AR-enabled App

Open AR-enabled app.

Activate the AR experience within the app;
i.e., Instagram or Snap.

Hover camera over image, trigger or object
for recognition.

AR experience launches in AR-enabled app
or WebAR.

Head-mounted Display

User puts on head-mounted display; i.e.
glasses, headset, etc.

A manudl trigger sends user into an immersive
mixed-reality experience.



de la reconnaissance de I'’environnement

avec des marqueurs (marker)
objets
visages
smart codes

sans marqueurs (markerless)
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de I'intégration de I’XR dans différents contextes et applications mobiles

jeux mobiles

réseaux sociaux (Facebook, Instagram, Snapchat...)

recherche (Google Search, Google Lens...)

aide a la vente par la prévisualisation et I’essayage virtuel de produits

publicité, notamment en extérieur (OOH - DOOH)

edia Engineering Institute
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E Yes, there are still people playinc X °

Cc 0O @ tampabay.com/florida/2019/05/20/yes-there-are-still-people-playing-pokemon-go-but-who-are-they/
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FLORIDA

Yes, there are still people playing
Pokémon Go. But who are they?

A few years after the popular augmented reality game
first hit, Pokémon Go's core audience is still here.

O O © <

N

Best of the
Best

E-
Newspaper

Joseph Couturier (left), Michelle Brown and Cory Collins walk down 2nd Ave S playing Pokemon Go during the May Community Day, featuring the

St

okemon Torchic, on Sunday,
P

By Elizabeth Djinis

19, 2019 in St. Petersburg. Brown and Collins, husband and wife, typically spend Community Days in downtown
etersburg, John Chesnut Sr. Park or Ybor City. ALLIE GOULDING | Times

Y
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https://www.youtube.com/watch?v=gzQDoPUcvmE
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https://www.youtube.com/watch?v=0pThkmngqJE

'Harry Potter: Wizards Unite’ Isn+ X °

c 0O 8 wired.com/story/harry-potter-wizards-unite-review/

= IEEE BUSINESS CULTURE GEAR IDEAS SCIENCE SECURITY TRANSPORTATION MY ACCOUNT v

Harry Potter: Wizards Unite Isn’t the Next Pokémon Go. Good

'Wizards Unite' is bloated and overly complex—but at least it's something different.
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https://www.youtube.com/watch?v=ox26tb54TRY

de I'’engagement client, en publicité
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ﬁ Burger King will give you a free | X

e

Cc 0O & adage.com a % B O®

AdAge Sections ~ Latest « Editor's Picks ~ Most Popular ~ Login Q

BURGER KING WILL GIVE YOU A FREE WHOPPER IF YOU SET COMPETITORS’
ADS ON 'FIRE'

Brazilian campaign from David SP is latest clever play to get consumers using the app

By Ann-Christine Diaz ~ Published On Mar 20, 2019

[v]

[f]
=]

Editor’s Pick Burger King has turned its app into quite the unusual marketing device. Last December, in the U.S,, it
rewarded consumers for using it while they were at McDonald’s by
Now in Brazil, BK has added to its app an AR function that invites customers to “burn down” competito:

advertising.

If they train their cameras onto a billboard for the Golden Arches, for example, the app will set it aflame-
and then give the user a voucher for a free Whopper.

MEI

Media Engineering Institute


https://adage.com/creativity/work/burger-king-burn-ad/1662576
https://adage.com/creativity/work/burger-king-burn-ad/1662576
https://cupons.burgerking.com.br/anuncio-grelhado



https://www.youtube.com/watch?v=jHBe6q6OWDI



https://eu.louisvuitton.com/eng-e1/articles/louis-vuitton-trophy-case-league-of-legends

LOUIS VUITTON

LV NOW WORLD OF LOUIS VUITTON WOMEN

All topics v

HERITAGE

TRAVEL CASE FOR LEAGUE OF
LEGENDS WORLD CHAMPIONSHIP
TROPHY

Share

”-‘-ﬂ-\-‘"\‘ "?”# h g

“"’?*?*4
‘r*‘rv’r*f“?*!§‘\'

Ly Y
&

L&Y

o RN

*eﬁ**e#@*ff;
LSYLE L

&4\#@«»#&

W«#ﬁ&&&

y >t

St
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@ @nicolasghesquiere » Photos e

* & O Q@ H < C (Y @ instagram.com/p/B408Rmpobsj/

B Poys de livraison - France (D Besoind'aide 2 (J +33 977 40 40 77 o o & p°

LOUIS VUITTON LVNOW  LAMAISON  FEMME  HOMME

LV NOW Tous les sujets V'
QIYANA, CHAMPION DE LEAGUE OF
LEGENDS
0 Partager

nicolasghesquiere % + S'abonner
Fondation Louis Vuitton

nicolasghesquiere & With Qiyana in
her custom LV skin # Good luck for the
finals tomorrow @leagueofiegends
champions! Z2% - i #LVxLoL
#Qiyana #LeagueOfiegends
#truedamage

tinah_kylie

orgonon I have no clue what that
thing is. but you look hot.

(A noonblob WIT

Qg

12 292 Jaime

a collaboration entre Louis Vuitton et Riot Games, Nicolas

Dans le cadre
Ghesquiére a congu le tout premier prestige skin de la Maison pour league

of legends

Qiyana, également connue sous le nom d'Impératrice des Eléme

aux pieds par Nicolas Ghesquiére, directeur artisti
Vuitton. Sa tenue, qui n'est pas sans rapp

est composée d'un haut cropped et d'un pantalon taille haute, portée avec des

cones emblématiques de la Maison Louis Vuitton telles que le sac Dauph
boots Lauréate. La lame circulaire de Qiyana a également ét¢ revisitée avec le Monogram

emblématique et des éléments décoratifs en V, s la Maison

Vuitton de Qiyana, gréce & un nouveau filtre Instagram

d'oreilles et la lame circulaire L¢

U

& découvrir dans |'onglet Filtres du compte Instagram de Louis Vuitton (@louisvuitton

M EI Essayer le filtre

Media Engineering Institute

s Pamenarior  Collaborarion olas Ghesquiere
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Louis Vuitton Official
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The official Instagram account of Louis Vuitton.
on.louisvuitton.com/Like2Buy

2 rue du Pont Neuf, Paris, France

Abonné(e)s : 37 autres personnes
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2019 WORLDS FINALS: — )
G2 V FUNPLUS PHOENIX tvNow Al fopics

G

un Plus Phoenix Face Off at 2018 World
Championship Finals e

ART & TRAVEL

o Feaeees LOUIS VUITTON ANNOUNCES
The Regional Champions of China and Europe meet at the World Championship Finals at the I-EAG U E o F LEG EN DS PA RTN ERSH I P

AccorHotels Arena in Paris to Battle for the Coveted Summoner’s Cup

Share

It’s the East versus the West as the LEC’s G2 Esports takes on the LPL’s FunPlus Phoenix

(FPX) in the League of Legends World Championship Finals on Sunday, Nov. 10 at 2 PM CET

(Central European Time).

This will be the first appearance in the World Championship Finals for both FPX and G2, and
each qualified for the tournament by winning the Summer Split of their respective regional
leagues. FunPlus Phoenix is looking to earn the LPL their second consecutive World
Championship, while G2 Esports aims to achieve a League of Legends Esports first: Win both
of their regional league’s season championships (Summer and Spring Splits), the Mid-

Season Invitational, and the World Championship title.

While both teams have been tested during their run to the World Championship Finals, and

enter the final showdown having only dropped four games during the entire event to date, G2

Esports is considered a slight favorite because of their victory at the 2019 Mid-Season

Invitational.

Esports  Parmnerships  Collabortion Nicolas Ghesquiére

G2 Esports secured their spot in the finals after an incredible semifinal match where they

took down the most decorated League of Legends Esports team in history, SK Telecom T1,

in an epic four games. They have proven their skills throughout the vear, winning both Splits T T
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La retransmission de la finale en live, dimanche dernier
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G2 vs. FPX | Finals | 2019 World Championship | G2 Esports vs. FunPlus Phoenix

616,006 watching now - Started streaming 9 hours ago
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2019 World Championship Finals #Wo

G2 Esports vs. FunPlus Phoenix
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Not Rookie. Not Uzi.

ESPORTS HOME SCHEDULE WATCH STANDINGS REWARDS VODS

EN FEATURE

FLY POy’ Y
FPX WINS WORLDS

Not Faker. Not Caps. But Doinb. After all the star pillars have crumble
the LPL’s “Super Carry” and FunPlus Phoenix. In their first year

Summoner’s Cup in the LPL after a 0 victory over

y dominant 3-

e

Europe’s super team, G2.

2019 began with major teams across the world retooling with star-studded lineups, and at
orefront of that was Europe’s G2. They blasted their way through the LEC both splits and
pei — the accolades rightfully so made them favorites for

analysts and fans

the fc
captured the MSl title in Tai
Even going into this match
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Number of unique viewers of League of Legends
eSports championship finals from 2013 to 2018 (in millions)

Number of wiewwers in millions
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2013 2014 2015 2016 2017= 2018
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© Statista 2019
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https://www.youtube.com/watch?v=h2jdb3o2UtE

CALVIN KLEIN

The concept for our latest #MYCALVINS campaign is

to promote freedom of expression for a wide range of
identities, including a spectrum of gender and sexudal
identities. This specific campaign was created to challenge
conventional norms and stereotypes in advertising. In this
particular video, we explored the blurred lines between
reality and imagination.

We understand and acknowledge how featuring someone
who identifies as heterosexual in a same-sex kiss could

be perceived as queerbaiting. As a company with a
longstanding tradition of advocating for LGTBQ+ rights, it
was certainly not our intention to misrepresent the LGTBQ+
community. We sincerely regret any offense we caused.

36

https://twitter.com/CalvinKlein/status/1129521041309614085/photo/1
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[} IKEA Place augmented reality ap X °

& - C Y @& https//highlights.ikea.com/2017/ikea-place/

Try before you
buy

New IKEA Place app makes home
furnishing easier

.

Listen to this story

B 02:36 o) o—
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https://www.youtube.com/watch?v=uhdOzpblrm0

SHOP » GIVE REWARDS COCA-COLA® CINNAMON

CINNAMON SPICED UNLOCK MAGIC
AND EVERYTHING ICED IN AUGMENTED REALITY

LIMITED
TIME ONLY

- Try o stive ne
Coca-Cola® Cinnamon, scan the polar bears on holiday cans
before it’s gone. and bottles to view our arctic world.

Next o
Reality
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https://mobile-ar.reality.news/news/coca-cola-opens-can-augmented-reality-get-consumers-into-holiday-spirit-0211516/



https://www.youtube.com/watch?v=j2So_w-ZSaI

Gucci
(essayage virtuel)

GUCCI

SINEAKERS
RYCOIN

Pick a pair of Gucci sneakers and try
them on. Save and share!

START

SHOP THE COLLECTION
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https://apps.apple.com/gb/app/gucci/id334876990#?platform=iphone
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G Helpful new visual features in Se

cC 0O @ blog.google/products/search/helpful-new-visual-features-search-lens-io/

Google

The Keyword Latest Stories

Product Updates Company News

SEARCH

Helpful new visual features in Search and
Lens

Google

curiosity rover

Sometimes, the easiest way to wrap your head around new information is to see it. Today
at 1/0, we announced features in Google Search and Google Lens that use the camera,

- I

computer vision and augmented reality (AR) to overlay information and content onto your

physical surroundings -- to help you get things done throughout your day.
Aparna Chennapragada

VP, Google Lens and AR AR in GOOgle SearCh

Published May 7. 2019 With new AR features in Search rolling out later this month, you can view and interact

B3 €
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une intégration dans les sites e-commerce (mobiles)

Reorder M Track Order Q Find a Store

Q, search S E P H O R A e Hi, Beautiful @ %

Sign In or Register

EXPERIENCE
SHOP NEW BRANDS -i‘_(‘BI.F_TS * SALE COMMUNITY HAPPENING IN STORE V'RTUAL TRY.ON

Make Beauty Mobile

Download the Sephora app for instant, on-the-go access to daily inspiration,
exclusive offers, and more. Text “APP” to 63485 to get started.”

tandard message and data rates may apy

PRODUCT TRY-ON

NARS

Blush

Exhibit A
Download on the GETITON
« App Store " Google Play
° \\ 00 G . \
@ c—— \ ‘
1 Q search Q&
Q search Q&
Hi, Beautiful Discover  Find a Sephora  Store Mode

INSIDER 100 points
HAPPENING@SEPHORA

Services, classes, can't-miss events & more -
see what's going on in store you.

New For You VIEW ALL

Q San Francisco
9 All Stores ¥

Next 2 weeks ¥ Product

Services Classes Events ‘What's New

‘These trending picks do their thing without |
parabens, sulfates, phthalates, and more.

‘ Featured

SEPHORA
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https://www.sephora.com/beauty/mobile
https://apps.apple.com/us/app/sephora-makeup-beauty-more/id393328150
https://apps.apple.com/us/app/sephora-makeup-beauty-more/id393328150



https://vimeo.com/220504292

une intégration dans les sites e-commerce (mobiles)

@ Rouge D 'Armani Matte Lipstick X °

bile & C { @& giorgioarmanibeauty-usa.com/makeup/lips/lipstick/

darmani-matte-lipstick/A212

Sephora Credit Card. Apply Today > € Reorder Wb TrackOrder @ Finda Store 40% OFF SELECT ITEMS + COMPLIMENTARY ECSTASY LACQUER ON ORDERS $100+ CODE: RARE40

S E P H O R A e :;’"?"e;iﬂsglm v @ é Ernail SignUp | ENG | #x ARMAN] C' QUICKREORDER = MY ACCO

beauty

SHOP NEW BRANDS KGIETS SALE COMMUNITY HAPPENING IN STORE
el NEW ~ MAKEUP  SKINCARE CIFTS ARMANIPRIVE | DIS SEARCH QU _
f / /! o
“;‘ ."l ‘ "‘
Make Beau Ly Mobile

ey

ROUGE D'’ARMANI MATTE
@ LIPSTICK

MATTE SUEDE. NON-DRYING, INTENSE COLOR

ok dokA  ce

Rouge D'Armani Matte Lipstick is a long lasting matte lipstick with intensely
pigmented color and coverage in a single application. Offering no compromise

50%6 more pigments that a trad_. more

Download the Sephora app for instant, on-the-go access to daily inspiration,
exclusive offers, and more. Text “APP” to 63485 to get started.”

2 Download on the
« App Store

a)

Write a review

GETITON

Google Play

on comfa

/_ . \ M 400 - Four Hundred -
[  — ‘
$38.00
= o
X Search Q& ‘ 2 Search Q&
Hi, Beautiful Discover  Find aSephora  Store Mode R

INSIDER 100 points T SUBSCRIBE for FREE SHIPPING and SAMPLES with every order
HAPPENING@SEPHORA

Services, classes, can't-miss events & more -
see what's going on in store you.

Select Quantity

- 1 + TO BAG

$ SHOPRUNNER FREE 2-Day Shipping & Free Returns learn more | sign in

New For You Vi
p'. v » ‘

AL/

Q San Francisco

W
§ ‘ Q All Stores ¥
\ = TRY ITON
Next 2 weeks ¥
Explore the range of Armani shades, updated

What's Hot in Clean Beauty N Services  Classes  Events  What's New In real time
‘These trending picks do their thing without i
parabens, sulfates, phihalates, and more. o & UPLOAD PHOTO

by Featured

/-\ | Home o Stoces. Wnspre

DESCRIPTION | HOWTO APPLY | INCREDIENTS



https://www.sephora.com/beauty/mobile
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M ModiFace - Augmented Reality

C {0 @ Nonsécurisé | modiface.com

MODIFA(

@ L'Oréal et ModiFace : Un diagnc: X

e

c 0

]

loreal.fr/me

INVESTISSEURS / ACTIONNAIRES MEDIAS FOURNISSEURS NOUS CONTACTER
LOREAL

NEWS GROUPE MARQUES RECHERCHE & INNOVATION AU CCEUR DE NOS PRODUITS DEVELOPPEMENT DURABLE FONDATION L'OREAL  CARRIERES

LE COURS DE LABOURSE 264.3€ -0.45 N

G suivez nous

PHOTOS BEAUTY IN | VIDEOS

A LA UNE | COMMUNIQUES DE PR

L'OREAL ET MODIFACE : UN DIAGNOSTIC DE PEAU AVEC
L'INTELLIGENCE ARTIFICIELLE

RECHERCHE & INNOVATION - 19.02.2019 § Jin) ©

L’Oréal lance un diagnostic de la peau basé sur l'intelligence artificielle et les études scientifiques du vieillissement cutané.

NEWS SUIVANTE >

More from this fopic

La couleur de la peau est le résultat d’une lente
évolution de I'étre humain, de la préhistoire
jusqu’a aujourd’hui.

L'Oréal Recherche et Innovation et ModiFace, une « beauty tech company » récemment acquise par le Groupe, lancent un diagnostic
digital de la peau grace a 15 ans de recherches scientifiques réalisées par les équipes L'Oréal R&l dans le domaine du vieillissement

cutané.
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G Immersive branded experiences X 4

< Cc O @ blog.google/products/marketingplatform/360/immersive-branded-experiences-youtube-and-display-ads/

Google Marketing Platform

GOOGLE MARKETING PLATFORM

Immersive branded experiences in
YouTube and display ads

Aaron Luber As a three-dimensional, visual medium, augmented reality (AR) is a powerful tool for

Head of Branded Experiences,  hrands looking to tell richer, more engaging stories about their products to consumers
AR&VR

Recently, we brought AR to Google products like Search, and made updates to our

Published Jun 18, 2019 developer platform, ARCore, to help creators build more immersive experiences. Starting
this week, we're also bringing AR to YouTube and interactive 3D assets to display ads

Helping YouTube beauty fans pick their
next lipstick

Many consumers look to YouTube creators for help when deciding on new products to
purchase. And brands have long been teaming up with creators to connect with
audiences. Now, brands and creators can make that experience even more personalized
and useful for viewers in AR

Today, we're introducing AR Beauty Try-On, which lets viewers virtually try on makeup
while following along with YouTube creators to get tips, product reviews, and more
Thanks to machine learning and AR technology, it offers realistic, virtual product samples
that work on a full range of skin tones. Currently in alpha, AR Beauty Try-On is available
through FameBit by YouTube, Google's in-house branded content platform

M-A-C Cosmetics is the first brand to partner with FameBit to launch an AR Beauty Try-
On campaign. Using this new format, brands like M-A-C will be able to tap into YouTube's
vibrant creator community, deploy influencer campaigns to YouTube's 2 billion monthly
active users, and measure their results in real time

ey il ®
2 YouTube T O Q 9

U B3 €
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Image-Based Communication =
Enabled by Computer Vision + Artificial Intelligence

Google Lens + AR Image Analysis / Communication Evolution
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Facebook déploie des offres publicitaires en réalité augmentée

Ia A propos des publicités en réalic. X °

< Cc O @ facebook.com/busine

facebook business ’ Pages daide pour les publicités

Accuell Publicités

NOTIONS DE BASE
CREATION
GESTION

SPECIFICATIONS
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Pages

Facturation Optimisation Gestion Instagram

Créer une publicité

Bonjour Arnaud, comment pouvons-nous vous aider Q

PUBLICITES

Instant Experience

A propos des publicités en réalité augmentée
O Cette fonctionnalité est déployée progressivement. Il se peut que vous n'y ayez pas encore acces.

Vos publicités peuvent contenir des effets visuels en réalité augmentée afin de permettre aux clients potentiels
d’interagir dans vos produits dans le nouveau fil d'actualité Facebook sur mobile. Faites équipe avec un
producteur de réalité augmentée du réseau de partenaires de Spark AR afin de créer et d'importer des effets en
réalité augmentée sur le Spark AR Hub. Créez ensuite votre publicité en réalité augmentée dans le Gestionnaire
de publicités.

Lorsqu’un client potentiel appuie sur votre publicité dans le fil d’actualité sur mobile, une superposition visuelle lui
explique comment interagir avec votre produit, votre marque ou votre effet. Pensez a inclure un call-to-action
pour encourager les prospects a réaliser un achat ou a consulter votre site web pour en savoir plus. Les
personnes qui interagissent avec votre publicité peuvent prendre des photos ou enregistrer des vidéos afin de
partager leur expérience sous forme de story Facebook ou dans le fil d'actualité.

2:04 =T -
facebook Q

@ We make-up
Sponsored (demo) - Q

Click and try the filter filter and discover now
what is the perfect color for your lips! &

#+ - Rate this translation

YOUR LIPS. NEW LOOK.

{A/.e,makeup.it

N

SPEDIZIONE GRATIS

Q0% 1.3K 341 Comments 166 Shares @~

o Like (D Comment &> Share

B £f 0o 8 & =
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Facebook propose aussi des solutions éditeur avec Spark AR

& C {Y @ sparkarfacebook.com/ar-studic * & O B

’ Spark AR Features Inspiration Learn Blog Manage Effects Download

BETA NOW OPEN

From inspiration
to Instagram

Now anyone can design, build and share an AR
experience - all from Spark AR Studio.

53
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https://tech.fb.com/spark-ar-expands-to-windows-and-announces-instagram-open-beta/

Et un réseau de partenaires
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9 Spark AR Studio - Partners

&

C Y @& go.fb.com/Spark-AR-Partnerhtml

’ Spark AR Features Inspiration

Connect with
Spark AR Partners

Browse, discover and work with Spark AR experts
from around the world.

Learn

Partners

Manage s

The Spark AR Partner Network is
a global community of
augmented reality producers,
from freelance creators to
established companies. Our
partners are unified by their
passion for AR, expertise on our
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November 2017

December 2017

February 2018

October 2018

"ARKit combines
device motion tracking,
camera scene capture,
advanced scene
processing, and
display conveniences
to simplify the task

of building an AR
experience. You can
use these technologies
to create many kinds of
AR experiences using
either the back camera
or front camera of an
iOS device."

Source: https://

developer.apple.com
documentation/arkit

Amazon Sumerian is
an AWS service that
lets you create and run
3D, Augmented Reality
(AR) and Virtual Reality
(VR) applications. You
can build immersive
and interactive AR or
VR scenes that can be
deployed to any device
with a browser.

Snap's Lens Studio

is made available to
the public. It allows
users to create their
own Snapchat Lenses
on Windows and
MacOS computers.
Import custom art or
use templates fo bring
creations "o life with
movements, animations
and interactive
triggers." Share with
anyone on Snap.

Source: https://www.

sparkar.com/ar-studio/

features

"ARCore is Google's
platform for building
augmented reality
experiences. Using
different APls, ARCore
enables your phone to
sense its environment,
understand the world
and interact with
information. Some of
the APls are available
across Android

and iOS to enable
sharedAR experiences."

Source: htips://

developers.google.com

ar/discover/

Originally launched
as the Camera Effects
Platform in 2017, it
was rebranded as

AR Spark Studio and
extended to Messenger
in 2018. Closed Beta
for Instagram coming
in 2019. Spark AR
allows users to create
custom or templatized
AR effects and share
them across Facebook,
Messenger and
Instagram.

Sources: The Verge,
AdWeek

B Microsoft
B HoloLens

GLANSS

ENTERPRISE EDITION
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https://www.youtube.com/watch?v=5IK-zU51MU4



https://www.youtube.com/watch?v=eqFqtAJMtYE
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Teads in-read AR avec Ray Ban
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Chicago Tribune

EPORTS TRENDING OPINION ~SUBURBS ~ENTERTAINMENT ~ BUSINESS  ADVERTISING ¥ 49°

Sports / Sports Columnists

f v
Cubs on verge of dynasty, likely to
avoid familiar pitfalls

PHOTO GALLERY -~

y

X

o PwidHsugh By David Haugh . Contact Reporter
Chicago Tribune

NOVEMBER 6, 2016, 12:18 PM

obody honors the 1986 Bears.

Nor did Chicago hold a parade for the 2006 White Sox, whose championship
path started changing when they traded Aaron Rowand 28 days after winning the
2005 World Series.

And Chicago only remembers the 2004 Cubs, Sports Illustrated's preseason prediction
to win the World Series, because of the way that combustible team imploded in the
final week to miss the playoffs.

Whither the 2017 Cubs?

How do you approach the year after what was universally considered a once-in-a-
lifetime season?

All the confetti has yet to be cleaned up along Michigan Avenue and Cubs fans already
wonder. They want more. Winning makes a fan base greedier. Forget exhaling; they
want to hyperventilate again through taut playoff games. This was too much fun to
stop at one trophy. Now that the Cubs have ended the longest drought in professional
sports with a World Series title, expectations imply repeat and conversations involve
making November baseball an annual thing on the North Side.

Both are appropriate.

Having shown resilience and having learned how to win during a historic playoff run,
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f twitter.com/mbrennanchina/status/11841140828041584647s=11

< Thread

Matthew Brennan
@mbrennanchina

Wow! Worth watching this. China's largest video
platform #Tencentvideo (97M paying China subscribers)
will begin inserting extra ads into movies/series that
didn't exist in the original. #computervision

4:29 PM - Oct 15, 2019 - Twitter for Android
2K Retweets  3.4K Likes

®) () v,

Matthew Brennan @mbrennanchina - Oct 15
Replying to @mbrennanchina

Ad blockers are going to have to step their game up, thats for sure

O 12 Tl 23 Q 322 8

® % K 0 B

Q. Search Twitter

Relevant people

Matthew Brennan
@mbrennanchina
China Tech | Speaker | Writer | WeChat
& Tencent specialist. Speaking

availability & media inquiries:
info@chinachannel.co | DMs open

( Follow )
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Switzerland
17.2K Tweets
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Riot Games
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108K Tweets
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Turkish
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Amazon
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& C {} & nhistovery.com w & O

H | STOV E RY Accueil  Quisommes-nous?  Nos réalisations  Presse Jobs  Contact Fr v

HIST DVERY

NOUS PRODUISONS DES SOLUTIONS
DE "VISITE AUGMENTEE"®" POUR METTRE EN VALEUR

VOTRE MUSEE OU VOTRE MONUMENT.

EN SAVOIR PLUS
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https://vimeo.com/314121357

une application artistique avec Artivive

#bringArtTolife - Artivive x

C (Y @& artivivecom

IVIVE CONTACT PRESS BLOG TEMPLATES GET STARTED ¥ REGISTER FOR FREE {3 LOGIN

#bringArtToLife
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https://www.youtube.com/watch?v=Dzblxg8Udtk

arts.vive.com

VIVE Arts Our Mission Our Projects Feature Articles  Partner with Us



https://arts.vive.com/us/articles/projects/art-photography/mona_lisa_beyond_the_glass/



https://www.lesnumeriques.com/casque-realite-virtuelle/vive-cosmos-p50393/la-joconde-s-expose-en-realite-virtuelle-au-musee-du-louvre-n142587.html
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des expériences de ce type, partout dans le monde, ici en Chine
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des expériences de vente augmentées - Natuzzi et Hololens

NATUZZI

ITALIA

< = # NATUZZI / NEWS AND EVENTS / NATUZZI LAUNCHES ITS FIRST AUGMENTED STORE

NATUZZI LAUNCHES ITS FIRST AUGMENTED
STORE

A new retail space where virtual and augmented reality, holographic displays and advanced
3D interior design configurators live together

New York. Nztuzzi innovates its customer experience and launches today in New York the first Augmented Store. = new retail space with 2
novel combination of technological =zolutionz like Virtual and Augmented Reality, Holographic display, advanced 3D meodelling =nd

interactive product configurator live together in the store to offer an engaging and exciting shopping experience

This project is born together with Microsoft and Hevolus Innovation, with which has been designed an innovative customer journey able to

increase purchase orders conversion rate, reducing purchasing time and exhibitions fixed costs

Thanks to Mixed Reality, the company can show the full range of its products without the need for large exhibition areas. With Microsoft
HoloLens 2 the consumer can see the holograms of the products as miniatures, placed on a horizontal surface, and walk around them to

appreciate every detail.

On the other hand, while using an immersive headset, the consumer can immerse himself in the company's virtual showroom, a digital exhibition

space in 11 scale, where he can view all the products as if they were real and interact with them by changing colors and finishes.

MEI

Media Engineering Institute The Augmented Store platform also supports the phases of configuration and visualization of custom projects. The customer can create

together with the retailer his/her own project and then visUalise it in two ways: - with HoloProject: miniature, in interactive holographic version, -

71

www.natuzzi.com/news/natuzzi-launches-its-first-augmented-store-907.html

https:


https://www.natuzzi.com/news/natuzzi-launches-its-first-augmented-store-907.html
https://www.natuzzi.com/news/natuzzi-launches-its-first-augmented-store-907.html



https://www.youtube.com/watch?v=-4pl639Fv50

des expérimentations dans le domaine de la vente - Richemont USA

C {0 A& watchonista.com/articles/opinions/arcadium-nyc-richemonts-foray-arvr-experiences-future-industry w & O QO

.
ﬁtm% EDITORIALS v NEWS WATCHES v BRANDS v RETAILERS v ONLY WATCH LANGUAGES v Q
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Arcadium NYC: Is Richemont’s Foray Into
AR/VR Experiences The Future Of The
Industry?
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https://vimeo.com/353555593

Adobe Glasswing, pour de I'AR en point de vente

JAY Pushing the Limits of Digital and X

&
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(&) @ theblog.adobe.com/imagining-breakthrough-experiences-project-glasswing/
9 gining g proj g g

Ji\ Adobe Blog

News My Feed Topics Products

Pushing the Limits of Digital and
Physical Realities: Project
Glasswing and Beyond

[PESEENE)

* & O B

Sign In
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https://www.youtube.com/watch?v=0_Pkbz4eAV8

des outils encore émergents, ici Adobe Aero

J4Y Introducing Adobe Aero: Step X e

adobe-aero-step-into-a-new-reality/ px ¢ QK ® D

C ()} @ theblog.adobe.com/introducing-adol

J.Y Adobe Blog

Media Engineering Institute

News My Feed Topics Products Q Sign In

Introducing Adobe Aero: Step
into a New Reality

=)
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en conclusion

un domaine en phase d’innovation
des solutions dont la qualité progresse rapidement
des écosystémes en phase de consolidation

des usages possibles a toutes les étapes du processus d’achat

edia Engineering Institute
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et tant d’autres usages encore a inventer...

I Preview App SBB AR | CFF

C 0O @ sbb.ch/fr/horaire/horaires-mobiles/applications-mobile/ar-cff.ntm

Horaire Abonnements et billets Gare et services Clientéle commerciale Loisirs et vacances

Applications Mobile (~ Autres applications (~ Preview de I'appli AR CFF (v

1 A

Perron-
anzeiger

Avec la version Preview de I'appli AR
CFF, testez la réalité augmentee en gare
MEI centrale de Zurich.

Media Engineering Institute

Vous aimeriez oraaniser efficacement votre vovage en frain oy avec les

Entreprise  News Jobs Q_ Recherche j Acheter A Se connecter

® % & O B

K21 SBB CFF FFS

Bus und
Tram
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et si vous avez envie d’aller plus loin...

8 vr-hackathon.ch

VR HACKATHON 2019 ABOUT  SCHEDULE REGISTER  PARTNERS  CONTACT

VIRTUAL + AUGMENTED
REALITY HACKATHON

The VR Hackathon is an annual event held in Lausanne. Coders, designers, artists
and creative minds gather around new devices and new ideas to create innovative
projects in Augmented, Virtual and Mixed Reality during the first week-end of
december

FIND OUT MORE

Main Partner: Hosted by:
! I
MEI msrsgyofAR “(z=: | smartlab :6...&,3.,: VRARRE 25
virtual and augmented EPFL IArtLab

reality

Nesti
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SWISS SOCIETY of VIRTUALY

and MIXED
REALITY.

The best Swiss XR Community : independent, active and efficient.

Become a member \



https://ssvar.ch/
https://ssvar.ch/

Merci
pour votre attention

Prof. Arnaud Dufour
arnaud.dufour@heig-vd.ch

Département COMEM / Institut MEI
HEIG-VD

Avenue des sports 20 - CP 521
CH-1401 Yverdon-les-Bains

& @) ()
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https://twitter.com/arnaud_dufour
https://fr.foursquare.com/v/heigvd-stroch/4b8f9231f964a520745833e3/photos
mailto:arnaud.dufour@heig-vd.ch
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iob. Augmented Reality for Marketin: X °

& C )} & nhttps//www.iab.com/insights/augmented-reality-for-marketing/

iqb Knowledge Center Standards & Guidelines Events Learning & Development Get Involved About IAB
.

Augmented Readlity for Marketing, An IAB Playbook

Jun. 05, 2019

Download PDF

Mission And Contributors

Definitions
M EI What Is Augmented Reality?
Media Engineering Key Terms

Technologies That Enable AR

Usage of Augmented Reality (AR) has been steadily rising as an entertainment, gaming and advertising platform over the
last several years. The introduction of wearable AR lenses in 2014, followed by the massive success of Pokémon Go in
2016, rocketed AR into the mainstream, opening the door for broader adoption across other areas particularly markefing.
With 1 billion expected users by 2020, and an expected $2.6 billion in ad spend by 2022, consumers are clearly
showing an appetite for the unique type of experiences AR offers, creating new opportunities for brands fo tell their stories

in a fresh, engaging, and creative growing format.

{

(

Related Content:
+) From Hype to the Rise of Augmented R...

>) Playable Ads: Capturing the Attention ..
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iab.

WHY AUGMENTED REALITY

FOR MARKETING?

PERSONALIZED
AR is personalized, with content uniquely
created and shared by the user.

MEMORABLE

Employing their real world environments for an
immediate and sensory experience that makes
for an emotional, shareable, interaction. This

drives a nearly 4x increase in retention according
to an IPG Media Lab and MAGMA study.

AWARENESS-RAISING

Exciting experiences that drive buzz. AR is
interactive and highly exciting, therefore
grabbing the attention of the user and motivating
repetitive interaction.

LOCALIZED

AR uses GPS data gathered from mobile
devices, to result in localized content, navigation
and offers.
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Segment compound annual growth rate for next five years

YR
OTT wvideo

Internet advertising

Video games and esports
Internet access

Cinema

OOH

Mugic, radio and podcasis

B28

T adverising

Books

Traditional T and home video

Mewspapers and consumer magazines

-5%

I
2% 10%

s
o —

B crGR 2018-2023

Source: PwC Global Entertainment & Meadia Cutlock: 2018-2023
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Vitual reality
(VR)

Still a relatively new commercial
proposition, VR technology must
overcome technical shortcomings
to attract a mass-market
audience for both content and
hardware.

Portable mobile VR malkes big leap on home units
zlobal total VE units (mmn)

il
50 —
40
30
20

10

I Fortzble mobile VR unite [l Home vR units Il Portable dedicated VR units

Source: Global Entertainment & Media Outlook 2018-2023. PwC. Owum

m Despite these limitations, there is opportunity for growth in relatively cheap, portable dedicated devices, which

gained on home headsets in 2018 and will continue to lead at the end of the forecast period.

m Recent introductions of bleeding-edge VR technology will not have immediate mass-market impact but provide

a glimpse of where the technology is headed. However, the inflection point at which VR can truly go

mainstream remains many years off.

m China is the global leader in terms of total VR units sold, demonstrates a superior growth rate to all other

regions, and will exceed US figures for home VR units by the end of the forecast period.
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Le marché

Aux Etats-Unis, la VR s’essouffle,
I’AR et la Social AR se développent

Media Engineering Institute

US Virtual Reality and Augmented Reality Users,
2017-2021

millions

85.0

2017 2018 2019 2020 2021
B AR users [ VR users (nonheadset) | VR headset users

Note: virtual reality (VR) users are individuals of any age who experience
VR content at least once per month via any device; augmented reality (AR)
users are individuals of any age who experience AR content at least once
per month via any device

Source: eMarketer, March 2019

245839 wonw eMarketer.com
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ToysRus Canada
Snapchat virtual store
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