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Fil conducteur

quelques
définitions

quelques
exemples
d’applications
en marketing
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https://www.pokemongo.com/en-us/
https://www.pokemongo.com/en-us/
https://www.pokemongo.com/en-us/


le « continuum de virtualité » de Milgram et Kishino (1994)
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https://docs.microsoft.com/en-us/windows/mixed-reality/mixed-reality
https://docs.microsoft.com/en-us/windows/mixed-reality/mixed-reality
https://docs.microsoft.com/en-us/windows/mixed-reality/mixed-reality
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https://www.youtube.com/watch?v=_xpI0JosYUk


différents appareils dans le continuum de la réalité mixte
(AR, MR, VR & XR)
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https://unity3d.com/what-is-xr-glossary
https://docs.microsoft.com/en-us/windows/mixed-reality/mixed-reality
https://docs.microsoft.com/en-us/windows/mixed-reality/mixed-reality
https://docs.microsoft.com/en-us/windows/mixed-reality/mixed-reality
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https://www.youtube.com/watch?v=KxhqFFgXaek


et côté son… de l’audio AR (augmented sound, sound AR) ?
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https://consumer.huawei.com/en/accessories/gentle-monster-eyewear/


Bose et ses solutions AR
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https://www.bose.com/en_us/better_with_bose/augmented_reality.html
https://www.bose.com/en_us/products/frames.html


L’augmented sound selon Sennheiser
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https://en-us.sennheiser.com/ambeo-application-armr


l’activation d’une expérience de réalité augmentée
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de la reconnaissance de l’environnement

avec des marqueurs (marker)

objets

visages

smart codes

sans marqueurs (markerless)
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de l’intégration de l’XR dans différents contextes et applications mobiles

jeux mobiles

réseaux sociaux (Facebook, Instagram, Snapchat…)

recherche (Google Search, Google Lens…)

aide à la vente par la prévisualisation et l’essayage virtuel de produits

publicité, notamment en extérieur (OOH - DOOH)
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https://www.pokemongo.com/fr-fr/
https://www.pokemongo.com/fr-fr/
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https://www.youtube.com/watch?v=SWtDeeXtMZM
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https://pokeballplus.nintendo.com/fr/
https://pokeballplus.nintendo.com/fr/
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https://www.tampabay.com/florida/2019/05/20/yes-there-are-still-people-playing-pokemon-go-but-who-are-they/
https://www.tampabay.com/florida/2019/05/20/yes-there-are-still-people-playing-pokemon-go-but-who-are-they/
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https://www.harrypotterwizardsunite.com/fr/
https://www.harrypotterwizardsunite.com/fr/
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https://www.youtube.com/watch?v=gzQDoPUcvmE
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https://www.youtube.com/watch?v=0pThkmngqJE
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https://www.wired.com/story/harry-potter-wizards-unite-review/
https://www.wired.com/story/harry-potter-wizards-unite-review/


il est où le chaton ?

21
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https://www.youtube.com/watch?v=ox26tb54TRY


de l’engagement client, en publicité
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https://adage.com/creativity/work/burger-king-burn-ad/1662576
https://adage.com/creativity/work/burger-king-burn-ad/1662576
https://cupons.burgerking.com.br/anuncio-grelhado
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https://www.youtube.com/watch?v=jHBe6q6OWDI
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https://eu.louisvuitton.com/eng-e1/articles/louis-vuitton-trophy-case-league-of-legends
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https://eu.louisvuitton.com/eng-e1/articles/louis-vuitton-trophy-case-league-of-legends
https://eu.louisvuitton.com/eng-e1/articles/louis-vuitton-trophy-case-league-of-legends
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https://fr.louisvuitton.com/fra-fr/lv-now
https://www.instagram.com/p/B4o8Rmpo6sj/
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https://www.bondcap.com/report/itr19/#view/83
https://www.bondcap.com/report/itr19/#view/83
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https://eu.louisvuitton.com/eng-e1/articles/louis-vuitton-announces-league-of-legends-partnership
https://nexus.leagueoflegends.com/en-us/2019/11/2019-worlds-finals-g2-v-funplus-phoenix/


La retransmission de la finale en live, dimanche dernier

31
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https://nexus.leagueoflegends.com/en-us/2019/11/2019-world-champion/
https://nexus.leagueoflegends.com/en-us/2019/11/2019-world-champion/
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https://www.statista.com/statistics/518126/league-of-legends-championship-viewers/
https://www.statista.com/statistics/518126/league-of-legends-championship-viewers/
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https://www.instagram.com/lilmiquela/
https://www.instagram.com/lilmiquela/
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https://www.youtube.com/watch?v=h2jdb3o2UtE
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https://twitter.com/CalvinKlein/status/1129521041309614085/photo/1
https://twitter.com/CalvinKlein/status/1129521041309614085/photo/1
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https://highlights.ikea.com/2017/ikea-place/
https://highlights.ikea.com/2017/ikea-place/
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https://www.youtube.com/watch?v=UudV1VdFtuQ
https://highlights.ikea.com/2017/ikea-place/
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https://www.youtube.com/watch?v=77ZJ3jw6EkA
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https://www.youtube.com/watch?v=uhdOzpblrm0
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https://us.coca-cola.com/
https://us.coca-cola.com/
https://mobile-ar.reality.news/news/coca-cola-opens-can-augmented-reality-get-consumers-into-holiday-spirit-0211516/
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https://www.youtube.com/watch?v=j2So_w-ZSaI


Gucci
(essayage virtuel)
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https://apps.apple.com/gb/app/gucci/id334876990#?platform=iphone
https://apps.apple.com/gb/app/gucci/id334876990#?platform=iphone
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https://www.blog.google/products/search/helpful-new-visual-features-search-lens-io/


une intégration dans les sites e-commerce (mobiles)

45

https://www.sephora.com/beauty/mobile
https://apps.apple.com/us/app/sephora-makeup-beauty-more/id393328150
https://apps.apple.com/us/app/sephora-makeup-beauty-more/id393328150


46

https://vimeo.com/220504292


une intégration dans les sites e-commerce (mobiles)
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https://www.sephora.com/beauty/mobile
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http://modiface.com/
https://www.loreal.fr/media/news/2019/feb/2019-modifacexloreal
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http://modiface.com/
http://modiface.com/
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https://www.blog.google/products/marketingplatform/360/immersive-branded-experiences-youtube-and-display-ads/
https://www.blog.google/products/marketingplatform/360/immersive-branded-experiences-youtube-and-display-ads/
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https://www.bondcap.com/report/itr19/#view/81
https://www.bondcap.com/report/itr19/#view/81


Facebook déploie des offres publicitaires en réalité augmentée
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https://www.facebook.com/business/help/2666931346707691?ref=search_new_0
https://www.facebook.com/business/help/2666931346707691?ref=search_new_0
https://www.facebook.com/business/help/2666931346707691?ref=search_new_0


Facebook propose aussi des solutions éditeur avec Spark AR
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https://sparkar.facebook.com/ar-studio/
https://sparkar.facebook.com/ar-studio/
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https://tech.fb.com/spark-ar-expands-to-windows-and-announces-instagram-open-beta/


Et un réseau de partenaires
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https://go.fb.com/Spark-AR-Partner.html
https://go.fb.com/Spark-AR-Partner.html


Les GAFA en première ligne
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https://www.microsoft.com/en-us/hololens
https://www.google.com/glass/start/
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https://www.youtube.com/watch?v=5IK-zU51MU4
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https://www.youtube.com/watch?v=eqFqtAJMtYE
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http://www.thevrfund.com/resources/industry-landscape/
http://www.thevrfund.com/resources/industry-landscape/


Teads in-read AR avec Ray Ban
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https://vimeo.com/275594029
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https://www.clubmed.ch/r/Punta-Cana/y
https://www.clubmed.ch/r/Punta-Cana/y
https://www.youtube.com/watch?v=G2VXwwtoxAg&t=363
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https://twitter.com/mbrennanchina/status/1184114082804158464?s=11
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https://histovery.com/
https://histovery.com/
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https://vimeo.com/314121357


une application artistique avec Artivive
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https://artivive.com/
https://artivive.com/
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https://www.youtube.com/watch?v=Dzblxg8Udtk
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https://arts.vive.com/us/articles/projects/art-photography/mona_lisa_beyond_the_glass/
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https://www.lesnumeriques.com/casque-realite-virtuelle/vive-cosmos-p50393/la-joconde-s-expose-en-realite-virtuelle-au-musee-du-louvre-n142587.html
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https://www.youtube.com/watch?v=Au_UpzhzHwk


des expériences de ce type, partout dans le monde, ici en Chine
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http://www.chinadaily.com.cn/a/201906/10/WS5cfdfa7ea310176577230531.html
http://www.chinadaily.com.cn/a/201906/10/WS5cfdfa7ea310176577230531.html


des expériences de vente augmentées – Natuzzi et Hololens
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https://www.natuzzi.com/news/natuzzi-launches-its-first-augmented-store-907.html
https://www.natuzzi.com/news/natuzzi-launches-its-first-augmented-store-907.html
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https://www.youtube.com/watch?v=-4pl639Fv50


des expérimentations dans le domaine de la vente – Richemont USA
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https://www.watchonista.com/articles/opinions/arcadium-nyc-richemonts-foray-arvr-experiences-future-industry
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https://www.youtube.com/watch?v=DLvmYtNnzgU
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https://vimeo.com/353555593


Adobe Glasswing, pour de l’AR en point de vente
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https://www.youtube.com/watch?v=0_Pkbz4eAV8


des outils encore émergents, ici Adobe Aero
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https://www.adobe.com/products/aero.html
https://theblog.adobe.com/introducing-adobe-aero-step-into-a-new-reality/
https://www.adobe.com/products/aero.html


en conclusion

un domaine en phase d’innovation

des solutions dont la qualité progresse rapidement

des écosystèmes en phase de consolidation

des usages possibles à toutes les étapes du processus d’achat

79



et tant d’autres usages encore à inventer…
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https://www.sbb.ch/fr/horaire/horaires-mobiles/applications-mobile/ar-cff.html
https://www.sbb.ch/fr/horaire/horaires-mobiles/applications-mobile/ar-cff.html
https://www.bestofswissapps.ch/fr/hall-of-fame/bestever/


et si vous avez envie d’aller plus loin…

81

h
tt

p
s
:/

/
v
r-

h
a

c
k

a
th

o
n

.c
h

/

https://vr-hackathon.ch/
https://vr-hackathon.ch/
https://vr-hackathon.ch/
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https://ssvar.ch/
https://ssvar.ch/


Merci
pour votre attention

Prof. Arnaud Dufour
arnaud.dufour@heig-vd.ch

Département COMEM / Institut MEI
HEIG-VD
Avenue des sports 20 - CP 521
CH-1401 Yverdon-les-Bains
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https://twitter.com/arnaud_dufour
https://fr.foursquare.com/v/heigvd-stroch/4b8f9231f964a520745833e3/photos
mailto:arnaud.dufour@heig-vd.ch
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Annexes
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http://www.thevrfund.com/resources/industry-landscape/
http://www.thevrfund.com/resources/industry-landscape/
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https://www.iab.com/insights/augmented-reality-for-marketing/
https://www.iab.com/insights/augmented-reality-for-marketing/
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https://www.iab.com/blog/ar-for-marketing/
https://www.iab.com/blog/ar-for-marketing/
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https://www.pwc.com/outlook
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https://www.pwc.com/gx/en/industries/tmt/media/outlook/segment-findings.html
https://www.pwc.com/gx/en/industries/tmt/media/outlook/segment-findings.html


Le marché

Aux Etats-Unis, la VR s’essouffle, 
l’AR et la Social AR se développent

90

h
tt

p
s
:/

/
w

w
w

.e
m

a
rk

e
te

r.
c
o

m
/
c
o

n
te

n
t/

v
ir

tu
a

l-
a

n
d

-a
u

g
m

e
n

te
d

-r
e

a
li
ty

-u
s
e

rs
-2

0
1

9

https://www.emarketer.com/content/virtual-and-augmented-reality-users-2019
https://www.emarketer.com/content/virtual-and-augmented-reality-users-2019


ToysRus Canada
Snapchat virtual store
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