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1. l’IA investit l’environnement du client
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https://www.blog.google/technology/ai/13-ways-youre-using-ai-your-daily-life/
https://www.blog.google/technology/ai/13-ways-youre-using-ai-your-daily-life/
https://www.blog.google/technology/ai/13-ways-youre-using-ai-your-daily-life/
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https://press.aboutamazon.com/images-videos/devices-alexa-enabled
https://press.aboutamazon.com/images-videos/devices-alexa-enabled
https://www.apple.com/siri/
https://www.apple.com/siri/
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https://assistant.google.com/
https://assistant.google.com/
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https://assistant.google.com/
https://assistant.google.com/
https://www.apple.com/siri/
https://www.apple.com/siri/
https://www.amazon.com/all-new-amazon-echo-speaker-with-wifi-alexa-dark-charcoal/dp/B06XCM9LJ4
https://www.amazon.com/all-new-amazon-echo-speaker-with-wifi-alexa-dark-charcoal/dp/B06XCM9LJ4
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https://news.microsoft.com/europe/2019/06/18/say-hello-to-presenter-coach-powerpoints-new-ai-powered-tool-which-will-help-you-nail-your-next-presentation/
https://news.microsoft.com/europe/2019/06/18/say-hello-to-presenter-coach-powerpoints-new-ai-powered-tool-which-will-help-you-nail-your-next-presentation/
https://news.microsoft.com/europe/2019/06/18/say-hello-to-presenter-coach-powerpoints-new-ai-powered-tool-which-will-help-you-nail-your-next-presentation/
https://www.youtube.com/watch?v=Zx56ra4XtXM
https://www.youtube.com/watch?v=Zx56ra4XtXM
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https://news.microsoft.com/europe/2019/06/18/say-hello-to-presenter-coach-powerpoints-new-ai-powered-tool-which-will-help-you-nail-your-next-presentation/
https://news.microsoft.com/europe/2019/06/18/say-hello-to-presenter-coach-powerpoints-new-ai-powered-tool-which-will-help-you-nail-your-next-presentation/
https://news.microsoft.com/europe/2019/06/18/say-hello-to-presenter-coach-powerpoints-new-ai-powered-tool-which-will-help-you-nail-your-next-presentation/
https://www.youtube.com/watch?v=Zx56ra4XtXM
https://www.youtube.com/watch?v=Zx56ra4XtXM
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https://www.youtube.com/watch?v=Zx56ra4XtXM
https://www.youtube.com/watch?v=Zx56ra4XtXM


2. l’IA émerge dans les logiciels de marketing (martech)
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https://www.adobe.com/sensei.html
https://www.adobe.com/sensei.html
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https://www.adobe.com/sensei.html
https://www.adobe.com/sensei.html
https://www.salesforce.com/products/einstein/overview/
https://www.salesforce.com/products/einstein/overview/
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https://www.sap.com/products/leonardo.html
https://www.sap.com/products/leonardo.html
https://www.ibm.com/watson
https://www.ibm.com/watson
https://www.oracle.com/artificial-intelligence/
https://www.oracle.com/artificial-intelligence/
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https://aibreakthroughawards.com/2019-winners/
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https://aibreakthroughawards.com/2019-winners/
https://aibreakthroughawards.com/2019-winners/
https://www.socialbakers.com/suite
https://www.socialbakers.com/suite
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https://aibreakthroughawards.com/2019-winners/
https://aibreakthroughawards.com/2019-winners/
https://www.socialbakers.com/suite
https://www.socialbakers.com/suite
https://www.liveperson.com/products/ai-chatbots/
https://www.liveperson.com/products/ai-chatbots/
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https://aws.amazon.com/machine-learning/ai-services/
https://aws.amazon.com/machine-learning/ai-services/
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https://aws.amazon.com/machine-learning/ai-services/
https://aws.amazon.com/machine-learning/ai-services/
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https://azure.microsoft.com/en-us/overview/ai-platform/
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https://aws.amazon.com/machine-learning/ai-services/
https://azure.microsoft.com/en-us/overview/ai-platform/
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https://docs.microsoft.com/en-us/ai/guidelines-human-ai-interaction/
https://docs.microsoft.com/en-us/ai/guidelines-human-ai-interaction/
https://docs.microsoft.com/en-us/ai/guidelines-human-ai-interaction/


Amazon Personalize
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https://aws.amazon.com/personalize/
https://aws.amazon.com/personalize/
https://aws.amazon.com/personalize/
https://aws.amazon.com/personalize/
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https://aws.amazon.com/rekognition/
https://aws.amazon.com/rekognition/
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3. l’IA est vue comme un déterminant de la croissance
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𝑌 = 𝐾𝛼 ∙ 𝐿𝛽 ∙ 𝐴
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https://www.accenture.com/us-en/insight-artificial-intelligence-future-growth
https://www.accenture.com/us-en/insight-artificial-intelligence-future-growth
https://www.accenture.com/us-en/insight-artificial-intelligence-future-growth
https://www.accenture.com/us-en/insight-artificial-intelligence-future-growth
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https://www.mckinsey.com/featured-insights/artificial-intelligence/notes-from-the-ai-frontier-applications-and-value-of-deep-learning
https://www.mckinsey.com/featured-insights/artificial-intelligence/notes-from-the-ai-frontier-applications-and-value-of-deep-learning
https://www.mckinsey.com/featured-insights/artificial-intelligence/notes-from-the-ai-frontier-applications-and-value-of-deep-learning
https://www.mckinsey.com/featured-insights/artificial-intelligence/notes-from-the-ai-frontier-applications-and-value-of-deep-learning
https://www.mckinsey.com/featured-insights/artificial-intelligence/notes-from-the-ai-frontier-applications-and-value-of-deep-learning
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https://www.lemonde.fr/les-decodeurs/article/2019/08/27/pourquoi-les-scientifiques-s-inquietent-des-incendies-de-l-amazonie_5503413_4355770.html
https://www.lemonde.fr/les-decodeurs/article/2019/08/27/pourquoi-les-scientifiques-s-inquietent-des-incendies-de-l-amazonie_5503413_4355770.html
https://www.lemonde.fr/les-decodeurs/article/2019/08/27/pourquoi-les-scientifiques-s-inquietent-des-incendies-de-l-amazonie_5503413_4355770.html
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https://www.wired.com/story/whos-burning-the-amazon-rampant-capitalism/
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https://www.avaus.com/download/ai-marketing-landscape/
https://www.avaus.com/download/ai-marketing-landscape/
https://www.avaus.com/download/ai-marketing-landscape/


4. et concrètement… 
quelles opportunités de l’IA en marketing ?
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https://go.forrester.com/blogs/applying-artificial-intelligence-and-robotics-to-the-customer-journey/
https://go.forrester.com/blogs/applying-artificial-intelligence-and-robotics-to-the-customer-journey/
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https://www.selligent.com/platform/capabilities/ai-machine-learning
https://www.selligent.com/platform/capabilities/ai-machine-learning
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https://www.persado.com/how-it-works/
https://www.persado.com/how-it-works/
https://www.persado.com/how-it-works/
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https://narrativescience.com/products/quill/
https://narrativescience.com/products/quill/
https://narrativescience.com/products/quill/
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https://www.tesla.com/autopilot
https://www.tesla.com/autopilot
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https://www.personanutrition.com/
https://www.personanutrition.com/


5. quels enjeux pour les marketeurs
et les responsables d’entreprise ?

60



quelques pistes…

− analyser son usage de l’IA, à travers ses outils marketing,
dans une perspective d’eXpérience Client et d’efficacité opérationnelle

− les mettre en place (données, outils)

− les mettre à jour, les compléter, les intégrer

− se former pour mieux les exploiter

− challenger ses prestataires

− suivre l’évolution du domaine pour détecter des opportunités,
(sans céder aux sirènes des éditeurs)

− surveiller l’évolution de l’IA par rapport aux canaux d’interaction client 
qu’elle ouvre, notamment les interfaces vocales

61



mise en perspective

− des technologies très liées au big data

− la quête d’une plus grande…
− précision (ciblage)

− contextualisation (moment clé)

− personnalisation (mass customization) pour atteindre l’hyper-pertinence (Criteo)

− rapidité (real-time)

− automatisation (cobotique, RPA) et scalabilité (scalability)

− humanité simulée (empathie, convivialité)

− discrétion (invisibilité, imperceptibilité, acceptabilité)

− pour une meilleure efficacité opérationnelle et commerciale…
62
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http://fabienneverdier.com/
http://fabienneverdier.com/


pour aller plus loin

− Meta-media n°17, Médias automatiques ou complicité hommes-machines ?, par Éric Scherer, France Télévision

− Criteo – L’IA au service du display : le guide ultime (Juillet 2019)

− Altimeter - The Age of AI - How AI is transforming organizations - Jan 2017

− GumGum - AI and Marketing Guide – 2017

− Jim Sterne, Artificial Intelligence for Marketing - Practical Applications, Wiley, August 2017, ISBN 978-1-119-40634-1

− Jim Sterne, Video - Intro to Artificial Intelligence for Marketing, July 2018

− Forrester blog on AI - https://go.forrester.com/blogs/tag/artificial-intelligence/
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https://www.meta-media.fr/files/2019/06/mtamedia-17.pdf
http://www.criteo.com/fr/wp-content/uploads/sites/4/2019/07/Criteo-eBook-AI-Powered-Ads-FR.pdf
https://insights.prophet.com/the-age-of-artificial-intelligence-2017
https://gumgum.com/guides/ai-and-marketing/
https://www.wiley.com/en-us/Artificial+Intelligence+for+Marketing:+Practical+Applications-p-9781119406334
https://www.youtube.com/watch?v=GvrkKsdOBoA
https://go.forrester.com/blogs/tag/artificial-intelligence/

